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We are living through a period of unprecedented technological advancement. We have televisions and 
radio and can access the entire world through the Internet on our mobile devices, yet in spite of all our 
modern conveniences, our struggle to preserve and defend our freedom is unchanged in principle from 
our Founding Fathers’ battle. For in our generation, as in theirs, the fight over who controls information 
is the key to preserving individual freedom and keeping our government accountable.

The Battle over Information

The fight for liberty began because the Founding Fathers were willing to pick up their pens and write. 
They communicated the crimes of the King of England to the American colonists and showed them 
the need to declare independence. Using “Committees of Correspondence,” the Founders 
spread the word from town to town and colony to colony, reporting on how the Crown was 
whittling away the people’s rights. This gave colonists a common cause and a shared 
purpose, because an infringement on one colony’s rights was an infringement on 
every colony’s rights. The spirit of freedom latent in the hearts of the people was 
aroused because the Founders were willing to take a risk, pick up their pens, and 
make the case for freedom. Our time presents us with the same opportunity.

Just as King George III controlled the exchange of information, our modern media masterfully crafts and 
controls the message it desires to send. Despite its claims of openness and objectivity, the mainstream 
media provides no forum for people to truly understand and communicate meaningfully about the 
actions of government. Rather, the media restricts which stories are heard and controls how government 
actions are portrayed. It’s King George III all over again, but this time it’s not one person across the 
ocean—it’s tens of thousands of opinion-makers, working around the clock, right in our midst.

Benjamin Franklin, William Goddard, and Joseph Galloway protested the King’s control of information 
by publishing The Pennsylvania Chronicle, a newspaper known for its revolutionary sentiments and 
criticism of the British monarchy. Their weapons were their pens. Today we have citizen leaders whose 
weapons are their keyboards. They use their computers to transmit accurate accounts of government 
activity. They are our watchmen against government overreach and tyranny.

The circuit of postal riders developed by Benjamin Franklin transformed communication in the 
colonies. News and ideas could be spread throughout the colonies faster than ever before, creating an 
environment for debate and discussion of different political philosophies and strategies. This rapid 
exchange of information gave the colonists a “voice” and helped them forge a unified front against 
British tyranny. Today’s modern technology provides a medium for the exchange of ideas across the 

nation in mere seconds. Our network of blogs and social networking sites can be 
used to spread information and create a unified front against modern governmental 
overreach.

Blogging is the modern equivalent of the revolutionary pamphleteers of our 
nation’s founding. If we are going to preserve liberty, we must be able to 
powerfully communicate the truth about the struggles facing our nation. It 
is our duty to become citizen watchdogs, journalists, and bloggers—modern 

revolutionary pamphleteers—while we still can.

If you look to the American Revolution and the Founding Fathers, 
those of us fighting today share an extraordinary similarity:

 resistance to authority
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Blog: an interactive website used to share and 
relay information, opinions, and news related to 
specific topics.

Widgets: an easy way for you to arrange and 
rearrange your sidebar without touching a line of 
code in your site’s back end.

Blogroll: a widget on your sidebar where you can 
list links to your favorite blogs, websites, other 
citizen journalists’ content in your network, etc.

CMS or Content Management System: the type of 
website you have—WordPress, Blogger, blogspot, 
tumblr, etc.

Credentials: a form of identification stating 
your authorization to cover newsworthy events. 
(Credentials are usually issued by the entity you 
are reporting for.)

Domain Name: the name of your site (e.g., www.
AmericanMajority.org).

Download: to receive files from the Internet to 
your computer.

Eavesdropper: any person, including law 
enforcement, who operates any eavesdropping 
device or employs another who illegally uses a 
device, or derives benefit by using information 
obtained from the use of a device from someone 
else or directs another person to use a device on 
your own behalf.

Eavesdropping Device: ANY device capable 
of being used to record oral conversations or 
intercept or transcribe communications whether 
in person, by phone, or any other means except 
for hearing aids. (This means a video camera is 
an eavesdropping device if it is being used for the 
purposes mentioned above).

Google Analytics: a free service offered by Google 
that generates detailed statistics about your 
blog or website’s traffic and traffic sources and 
measures conversions and sales. 

Hits: a request to the web server for a file. This can 
be an HTML page, an image (jpeg, gif, png, etc.), 
a sound clip, a cgi script, or another file type. An 
HTML page can account for several hits: the page 
itself, each image on the page, and any embedded 
sound or video clips. Therefore, the number of 
hits a website receives is not a valid popularity 
gauge but rather is an indication of server use and 
loading.

Host: where you go to buy a hosting account. 
Example: GoDaddy or Host Gator.

Hosting Account: where you store the website/
blog files that control the operation of your site.

New Media: anyone with a recording device, a pen, 
and paper who is willing, ready, and able to report 
the happenings in their community.

Page view: an instance of a page being loaded by a 
browser. Google Analytics logs a page view.

Plugins: plugins can customize your site 
to do almost anything you can imagine.

Post: content (text, videos, photos) that you 
display on your site. Each post has a different URL 
address and a separate page.

Sidebar: a section or column on your webpage 
customized with widgets and plugins to enhance 
user experience of your site.

Unique View: a metric representing the 
number of sessions during which a page 
was viewed one or more times. (See also 
Page view.)

Upload: adding digital files 
such as photos or video 
content to your computer or 
to a hosting platform such as 
YouTube or Facebook.

Vocabulary
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The Founding Fathers knew the last protection 
against an overreaching government was the freedom 
to speak freely against that government without 
fear of reprisal. Thus, when the time came to form 
a new nation, the Founders enshrined the freedoms 
of “speech” and of “the press” in the Constitution, 
keeping it out of the hands of government agents and 
solely in the hands of the people. Since then, media 
entities—newspapers, publishing companies, and 
eventually broadcasting companies—have taken it upon themselves to bring 
us the “news.”

In modern day America, these media entities collude with the federal, state, 
and local governments. Rather than protecting the public by holding those 
in power accountable, the media itself has become part of the hierarchy. The 
media our Founders intended as a check against government expansion now 
aids and abets government’s power-grabbing activities.

It is now up to the people to fill the void. We have a right to freely scrutinize 
how the government uses the authority we have given it. This is the last fron-
tier in the battle to preserve the ideals and principles bestowed upon us our 
Founders. Today we have the tools to expose corruption in our government 
and in the media, and we have the ability to communicate that message loud 
and clear to our fellow Americans.

Everyone has the opportunity to participate in citizen journalism. All you need 
to do is show up. There are stories all around us every day.

Some of the activities most ignored by media outlets include:

 
 1. Candidate forums 5. School board meetings
 2. Town hall meetings 6. Public protests
 3. County board meetings 7. Campaign events/rallies
 4. City council meetings 8. Local zoning meetings

When people start showing up to these events, especially with a video camera 
in hand, it’s not uncommon for elected officials who usually attend meetings 
in jeans to start showing up in a shirt and tie.

When elected officials know that they are being watched, they act differently, 
especially if they are doing something wrong. A persistent citizen watchdog 
can be their worst nightmare. A citizen watchdog’s report to the people and 
to the mainstream press is often the force behind getting regional or even 
national coverage of the story.

Part 1:

Part 2:

Chapter 2:
Filling.the.Void
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Viral news stories often center on the media’s refusal to cover an event or on their lack of accurate 
coverage. We’ve all heard the term “selective editing” hurled at some of the greatest new media 

pioneers such as Andrew Breitbart. But few people ever mention how the mainstream media has been 
engaging in “selective editing” for years.

When you have 30 minutes of video coverage of an event, producers and editors 
frequently have to shrink it down to two-and-a-half-minute clips or less to fit their 

broadcast. This means they also get to choose what they want to include in the 
clip. There is no shame in selective editing if you are showing the truth about 
what really occurred at a particular event. But what if you’re not?

For example, in May 2010, there was a massive anti-war demonstration in downtown Chicago. Along 
with the usual peace signs were a large number of Socialist and Communist revolution propaganda signs. 
Socialist and Communist newspapers and pamphlets were also being distributed. But that evening’s 
ABC 7 News coverage of the event completely ignored the signs and pamphlets. After comparing ABC’s 
coverage to a local citizen journalist’s coverage, you can clearly see 
ABC’s deliberate effort to leave out this very important part of the 
story.

ABC makes it a point to mention over 70 “faith-based” organizations 
took part in the peace march, but fails to say anything about the vast 
majority of speakers calling for revolution in the streets and taxing 
the rich.

The story by the citizen journalist shown in the example above 
served a two-fold purpose. One was accurate coverage of the event 
as a revolutionary cry from radical leftists. The other was a solid 
critique of the local media that failed to report on 
and, more likely, intentionally ignored the truth 
about the protest of over 1,500 people.
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Once you know the events you want to cover, there are many ways to 
communicate what you see. For instance, compact digital video cameras are 
handy and inexpensive. Most people even have a video camera built into their 
phone.

If you’re not into using a camera, a pen and paper work well for taking notes. It 
sounds old-fashioned, but firsthand accounts and well-documented statements 
are often enough to draw attention to a story.

Once you have the story, you need to get it out. If a story gets old, it loses 
its force unless it’s something really big. In the case of a big story, it might 
be more appropriate to release the information strategically, helping it gain 
traction.

Today the best way to distribute information is to post it on the Internet. 
Setting up a blog is easy and free.

 
1. Wordpress.com, blogger, tumblr, and blogspot are some places where 

you can get an account. It’s free and easy to set up, and you can easily 
add text and photos and embed videos.

2. Wordpress.org is different than Wordpress.com. Wordpress.org re-
quires you to have a domain name such as “AmericanMajority.org” or 
“CitizenJournalist.com”. It also requires you to set up an account with 
a hosting provider such as GoDaddy or Host Gator. This costs money, 
but it also gives you far more flexibility to customize your site.

You don’t have to start your own blog to be an effective watchdog. A blog is a 
great place to house the information you compile, but you can also post this 
information on your Facebook or Google+ page or tweet the information so 
others can help spread the message.

You can also connect to other like-minded individuals who do have blogs. 
Bloggers are always looking for more content, and original content is the 
best way to increase website traffic. So if you get a scoop and have no way to 
distribute it, you can simply contact one of those bloggers and give them the 
tip.

It’s important to remember how busy everyone is. So, if you choose this route, 
the best approach is to compile all of the information you have into a concise 
package for your recipient. That way they can publish the information quickly 
without spending a lot of time and energy trying to piece together your story 
themselves.

Chapter 3:
How.to.report.the.News

Why a blog? 

Where do you get a blog?

Part 1
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Putting your story together

After attending an event and capturing video footage, you need to report it. One thing to remember 
about the Internet is that users have short attention spans. Shorter stories are more impactful than long, 
detailed explanations. Two hundred to 400 word posts will go viral more often than 800 to 1,000 word 
posts.

The same is true of video footage. If you recorded an hour-long event but only have 30 seconds 
of incriminating evidence, you need to edit the video and only release those 30 seconds of 
footage.

Usually the camera you purchase will come with a basic editing program. If it doesn’t, you can 
use software such as iMovie, an easy-to-use video editor on Macs. Final Cut is a more advanced program, 

but it is not worth the cost unless you are getting into serious video production. There are 
numerous options for Windows operating systems such as VideoPad Video Editor and other 
free, downloadable software.

Another option is to simply use YouTube. One thing to remember however is that YouTube requires 
your video upload time to be under 10 minutes. A good habit to develop when taping is to stop and 
restart recording your event at no longer than 10-minute intervals. Ideally, you will stop recording after 
something significant happens and then restart so that it is easier to go back and find that footage later.

YouTube allows you to host your videos and share them elsewhere online by embedding it on your blog/
website, Facebook, Twitter, and other social media outlets. You can also use other video hosting websites 
like Vimeo.

Sometimes a video can be more involved than an event warrants. Never underestimate the 
value of a simple photograph. A good picture of an event with a well-documented account of 
what occurred is often more than sufficient. Many times a simple photo of an elected official 
someplace they shouldn’t be is more than adequate to make the story go viral.

A simple photo of a former congressman posted on Twitter led to the end of his congressional career. 
When someone re-tweeted the congressman’s tweet of a picture of himself in his underwear, the picture 
found its way to Breitbart.com and became the center of a major story. After the congressman said his 
account was hacked, the lies multiplied and eventually forced the congressman to resign.

You can store your photos online using Facebook and Twitter, on your smartphone using Instagram, or 
on sites specifically designed for images, such as Picassa, yfrog, and 
Flickr. You can set up an account on those sites just for your images 
and make them available to the public without exposing the more 
personal information required by Facebook.

When you attend events, keep in touch with your network. Let people 
know where you will be going and, afterward, that you were there. If 
you know someone with a well-read blog, you might contact him or 
her beforehand and see if there is anything they would like you to ask 
a candidate or speaker at the event. They might already be working 
on a story, and you could contribute a valuable piece of information to 
help them make a more solid argument.

Part 2:

Tip!You can’t change your 
username for your 
account after you select 
one, so make sure to choose 
a name that you like. You can 
always create a new account 
and username. But remember, 
you won’t be able to transfer 
your videos to the channel 
without losing all of the viewing 
statistics. You don’t want to lose 
a successful video channel with 
500,000 views just because of a 
username you don’t like. 
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The last thing to remember is how you want 
your readers to absorb the information you 
are conveying. You are most likely becoming a 
citizen journalist to help expose the truth we do 
not receive from our mainstream press, and you 
want to strike a chord with your readers so that 
they spread your information.

The mainstream press claims to be unbiased 
and neutral in their news coverage. But we 
know this is not the case. So are you required 
to be an unbiased citizen journalist? There is no 
requirement for you to report the news without 
expressing your own view or opinion. The only 
requirement from your readers and fellow 
citizens is that you report the truth. If someone 
doesn’t like what you report because you are a 
conservative, too bad. But if you’re reporting the 
truth, they have nothing to argue. And as long as 
you don’t claim to be unbiased, there is nothing 
wrong in conveying your opinion.

That being said, you will gain more credibility 
by letting those of alternative viewpoints make 
their case as well. If you show up to a protest or 
an event and only offer one perspective, your 
influence will be limited and you might appear to 
be hiding some of the truth.

Recently a woman was fired from a restaurant 
in Crystal Lake, Illinois. The woman claimed 
she was fired for wearing a “Tea Party” 
bracelet, and the state of Illinois determined 
she was wrongfully terminated. The restaurant 
management had a different story however and 
claimed the individual was terminated for other 
reasons. Local tea partiers organized a protest 

against the restaurant to bring to light what they felt was wrong. Many websites and blogs, as well as the 
national media, picked up the story.

This story is a great example of letting both sides of the story be told to make sure that you cover your 
back and don’t get caught reporting inaccurate information.

Some tips for you own blog:

1. Allow open comments. This means that you don’t require 
comments to be approved before they appear live on the 
site. Closed comments discourage participation and in-
crease the likelihood people won’t come back to your site. 
Blog readers want to be involved in the conversation.

2. Comment on other blogs when you know something about 
the story they’re telling. This can give you credibility with 
that website, and you can become a trusted source for 
information. Usually you are allowed to add your website 
name in your comment, which can also help bring people 
to your site to read the information you are trying to get 
out.

3. Have a blog roll on your sidebar. This is a list of websites 
you like to read or that you recommend. If you know other 
bloggers, you can ask them to add your site to their list and 
return the favor. This helps grow the network.

4. Embed page links to your past posts in your current post 
if they are relevant to the story you are telling. If another 
website picks up your story and uses part of it, they can 
pick up that link and embed it in their post as well. Then 
when readers are looking for more information and facts 
about the story, they will be directed to your site. This can 
improve your page views tremendously.

5. Include share links on your posts to encourage readers to 
share your posts on their social networks to help spread 
your story.
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When producing video content

1. It is best to obtain verbal consent from the interviewee before recording a 
video interview.

2. If someone is standing on the sidewalk carrying a big sign and shouting 
their message to the world, they have no right to tell you not to record 
them. It is up to you whether or not to accommodate their wishes.

3. The best questions are simple questions. Pretending that you know 
literally nothing about the event you are covering and asking the most 
general questions usually works to your advantage. Asking people why 
they are at the event and what their signs mean can often uncover an 
embarrassing lack of knowledge on their part and completely discredit 
them.

4. Interviews are not always necessary. Sometimes coverage of the subject’s 
behavior is good enough to tell the story.

5. Get a Yousendit.com account. This allows you to send large photo and 
video files to other people via an online host to be downloaded by the 
recipient without clogging up their email.

What equipment should you have?

1. Computer: laptops are portable and convenient when you are away from 
home.

2. Internet availability: high speed is a must. If you don’t have it at home, it 
is free at many coffee shops such as Starbucks and fast-food restaurants 
like McDonalds. Many libraries now have computers and WiFi available as 
well.

3. Video camera: iPhones now have HD recording ability; many other mobile 
phones are capable of recording video. Smaller equipment is handy as 
you can often get a better angle and access than can the mainstream 
media with their bulky professional cameras. If you invest in a higher-end 
consumer camcorder, make sure it has a good microphone with the ability 
to use an external mic and a built-in light for evening and night recording.

4. Audio recorder: these are built into most phones now and provide 
a backup if something happens to your video camera. Audio can be 
extremely useful. Make sure you are using it in accordance with local laws 
and ordinances.

5. Mobile phone: you should always have your mobile phone on you and 
fully charged before heading to an event. It can keep you from getting 
lost, and it is a good backup if your camera battery runs out. You can also 
use your phone to report to other citizen journalists from the scene by 
calling, tweeting, and Facebooking them.

6. Microphone: a good microphone built into your camera or an external mic 
will help you capture solid audio, which is usually more important than 
the actual video quality. It gives you credibility to conduct an interview 
and ensures that the subject knows that they are being recorded.

7. Appropriate attire: dress comfortably and appropriately for the event that 
you are covering.

Chapter 4:
Pro.Tips

Best Practices:
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Safety Tips

1. It’s usually better to work with a partner than on your own. You can cover 
more and get multiple camera angles. Most important, if you are bothered 
by anyone, your partner can catch it on camera.

2. Always carry a backup recording device. Some people in the places you go 
might try to break or confiscate your equipment, and a second recording 
device can help you document this to provide evidence following an 
incident.

3. Introducing yourself when you ask for an interview usually puts your 
subject at ease, regardless of who you are or what publication you are 
reporting for. However, it may be safer to remain anonymous in some 
instances, especially if you are dealing with an angry subject. If this is the 
case, it is up to you to decide whether to proceed with an interview at all. 
If you do, be prepared for your subject to become hostile. While it’s true 
that angry antics can make a video go viral, it is best to avoid this situation 
and to put your subject at ease when possible.

4. Know the laws. You don’t want to get arrested or have your property 
confiscated by law enforcement.

Media Credentials

1. Most press credentials are given to the reporter by the media entity au-
thorizing them to cover events. This is not a regulated profession, so you 
can make your own credentials if you want. However, some counties and 
local governments have laws and ordinances on gaining access to certain 
areas, such as behind yellow-taped police areas. In these cases, you may 
be required to obtain press credentials from the county or local police 
department.

2. Sometimes events require you to obtain specific credentials from that 
event’s management, and you might need to call ahead or check the event 
website to find more details. Usually there is a media contact to arrange 
credentials.

3. You can make your own press pass using software like Photoshop or 
templates available online. They can be printed and laminated at office 
supply stores. Here is an online template to build your own press pass: 
http://binghamtonpmc.org/bhuston/presspass.

4. Having press credentials can get you access to events that you might not 
have otherwise.

5. Having press credentials helps police and security identify you as someone 
covering an event and keeps them from confusing you with protesters, 
demonstrators, and onlookers.

6. Press passes can get you better access and credibility with elected officials, 
candidates, and other public figures.
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SEO- Search Engine Optimization

1. To increase the chances of your stories going viral, use short titles. This 
may be a challenge, as you will want to convey the point and premise of 
your story in a short, concise one-liner that grabs people’s attention.

2. Using the subject’s name in the title of your post as well as in your first 
few sentences will help search engines find your post when people type in 
the subject’s name.

3. Repeating words and phrases used in the title and first paragraph can also 
help search engines find your content.

4. Adding a person’s or organization’s name in the first paragraph and 
embedding a hyperlink to their website can help you rank higher in 
search results.

New Media Ethics

1. If there is any reason that you might be biased in your report, you should 
disclose it. It won’t discredit true facts and statements, and it’s better to be 
honest about any biases you might have than to hide them.

2. Truth and honesty in your reporting will always give you the upper hand 
with anyone trying to discredit you. Always be honest. Always rely on 
facts. If you are making assumptions, be clear that they are assumptions. 

3. If you publish information that turns out to be false or incorrect, be sure 
to issue a correction in the published content.

4. Embed links to reputable sources that back up your argument in the text 
of your reports. Make sure you add these links to the text in your report 
rather than just pasting in the entire link. It keeps the post cleaner and 
easier for your audience to read.

5. If you use a photo, video, or text from someone else’s story, be sure to 
give proper credit for the use of that material. It is customary to include 
a link back to the website where the content originated. Some companies 
such as the Associated Press and Reuters prohibit use of their intellectual 
property without expressed written consent.

6. Monitor your comments. Commenters often provide further information 
regarding your story. Make sure to thank them and give them credit if 
necessary. It is a good practice to set rules for your readers to abide by if 
they wish to comment. If they break them, you have no reason to feel bad 
about deleting their posts from your site.

7. Ending a post with a question is a great technique to encourage people to 
comment.

8. Be sure to never reveal your sources if they wish to remain anonymous.
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You don’t want to go around spreading false information about people, so 
you need to check your facts before you publish them. If you don’t do your 
homework or if you knowingly write something false about someone, you may 
be opening yourself up to a lawsuit.

Illinois Video Taping Laws

Illinois has some common-sense restrictions on videotaping as well as some 
you might not be aware of. For the purposes of this section, “video record” 
means and includes any videotape, photograph, film, or other electronic or 
digital recording of a still or moving visual image; “live video” means and 
includes any real visual image. Audiotaping is covered under a separate statute 
and should be considered separately from videotaping.

1. You can not video tape or broadcast live video in the following places:
a. in restrooms, tanning beds, tanning salons, locker rooms, chang-

ing rooms, or hotel rooms
b. of another person in that person’s home
c. through or under someone’s clothing

Illinois Eavesdropping Act

If you are going to cover news with an audio recording device, it is extremely 
important to be familiar with the Illinois Eavesdropping Act. Illinois has some 
of the strictest laws in the nation regarding your rights to use audio recording 
equipment. This includes using audio recording during investigative research 
for journalistic purposes.

Illinois requires you to obtain consent from ALL individuals having a 
conversation that you record with an eavesdropping device.

Exemptions to this law include radio and TV where communications are made 
public and recording or listening to any emergency communication during the 
normal course of operation by any federal, state, and local law enforcement 
or first responders dealing in emergency services. **Recording any meeting 
required to be open by the Open Meeting Act is also exempt.**

You may not record, without prior written consent from a state attorney of 
the county where the meeting is to occur, a law enforcement officer or anyone 
acting at the direction of law enforcement in the course of an investigation of 

Chapter 5:
Working.Inside.the.Law

Copyright and Fair Use

There are three terms you should be familiar with.

1. An “Eavesdropper” is any person—including law enforcement—who operates 
any eavesdropping device or employs another who illegally uses a device, or 
derives benefit by using information obtained from the use of a device from 
someone else, or directs another person to use a device on their behalf.

2. An “Eavesdropping Device” is ANY device capable of being used to record oral 
conversations, or intercept or transcribe communications whether in person, 
by phone, or by any other means except for hearing aids. (This means a 
video camera is an eavesdropping device if it is being used for the purposes 
mentioned above.)

3. A “Conversation” is oral communication between two or more people, whether 
or not it is intended to be of a private nature.

This is an example of
the legal requirements
within the state of Illinois. Research 
the specific laws in your state as 
requirements and restrictions
          vary from state to state.
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forcible entry, a felony offense, an offence involving prostitution, 
etc.

It is permissible to record a conversation at the request of a 
person who has reasonable suspicion that another party to the 
conversation is about to commit or has committed a criminal 
offence against the person or a member of their household, and 
has reason to believe that evidence might be obtained by the 
recording. Recently, Tiwanda Moore, a woman charged with a 
Class 1 Felony in Illinois, had her charges dropped due to this 
exemption. Moore was found to have reasonable suspicion that 
police were involved in an effort to coerce her not to press sexual 
harassment charges against other officers who were investigating 
a domestic dispute at Moore’s home.

Eavesdropping on the conversation of any law enforcement 
officer, state’s attorney, assistant state’s attorney, attorney 
general, assistant attorney general, or judge while in the 
performance of their official duties, if not authorized, is a Class 1 
Felony and is punishable by up to 15 years in prison.

Illinois Open Meetings Act

As mentioned above, recording meetings required to be open by 
the Illinois Open Meetings Act is exempt from an eavesdropping 
offense.

An “Open Meeting” is any meeting in person or by video, audio, or electronic means (including email), 
or other forms of interactive communication of a majority of a quorum of the members of a public body, 
held for discussing public business.

A “Public Body” includes all legislative, executive, administrative, or advisory bodies of the state, 
counties, townships, cities, villages, incorporated towns, school districts, and all other municipal 
corporations, boards, bureaus, committees, or commissions of this state and of any other subsidiary 
bodies or subcommittees supported in whole or in part by tax revenue, or which expend tax revenue, 
except the general assembly and committees thereof.

Something to remember: an elected official speaking somewhere publicly does not necessarily constitute 
an open meeting, and you might have to abide by the rules of the property where the event is located. 
However, any public official hiding behind the property’s policy in an attempt to prohibit your video, 
photo, or audio coverage might be a good story itself. After all, what public official speaking to the public 
has anything to say that should not be available for anyone to hear? This might cause people to ask what 
they are trying to hide.

Other meetings not considered to be open by the Open Meetings Act include collective negotiation 
between the public body and its employees or their representatives; deliberations concerning salary 
schedules for one or more classes of employees; selection of a person to fill a public office, including a 
vacancy when the public body is given power to appoint; and the purchase or lease of real property for 
the use of the public body.

Any person may record an open meeting. If there is a violation of the Open Meeting Act, any person may 
bring civil action within 60 days of the meeting allegedly in violation.

Although this law is clearly outdated 
in an age of highly portable recording 
devices and often leads to the arrest 
of, confiscation of property from, and 
prosecution of an eavesdropping 
suspect against any law enforcement 
officer, state’s attorney, assistant state’s 
attorney, attorney general, assistant 
attorney general, or judge while in the 
performance of their official duties, the 
charges are always dropped against the 
suspect due to a fear of the law being 
ruled unconstitutional in a federal court. 
Therefore, corrupt law enforcement 
and elected officials caught committing 
illegal activities use this law to hide 
behind and to arrest you and confiscate 
your property, tying it all up in evidence 
to be used against you, and to not be 
admissible in court to be used against 
them. After enough time has passed, they 
drop the charges against you, preventing 
a lawsuit against them for violating your 
constitutionally protected rights from 
going to a higher court and the law being 
ruled unconstitutional.A
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Publishing of Private Facts

It is important to remember that you can be sued for publishing “private facts,” so you should have a 
clear understanding of what might get you into trouble.

Private facts refer to information about someone’s personal life previously unrevealed to the public. 
However, if you are publishing information about someone that is “newsworthy” (a matter of legitimate 
public concern) or has already been made public, you are protected. 

In order for a private facts claim against you to have merit, the basic elements must be met:

Private facts can relate to a person’s medical conditions, personal history, 
financial status, sexual orientation, etc. A photo of an individual can be considered 
a public or private fact, but if it is taken in the public domain, it is probably 
considered public information.

Freedom of Information Act

In order to monitor government activity and make free and informed judgments, you are entitled by the 
Freedom of Information Act (FOIA) to full and complete information regarding the affairs of government 
and the official acts and public policies of public officials and employees.

Therefore, it is the public policy of the state of Illinois that all people are entitled access 
to public records that promote transparency and accountability of public bodies at all 
levels of government.

1. Public Disclosure: The disclosure of facts 
must be made public.

2. Private Facts: the facts disclosed must be 
private information of which no one is 
aware.

3. Offensive to a Reasonable Person: private 
facts must be offensive to a reasonable 
person of ordinary sensibilities.

4. Not Newsworthy: the facts disclosed were 
not a matter of legitimate public concern.

Examples of Newsworthiness

1. The plaintiff has to show the private facts made public were not newsworthy.

2. If the facts you made public were of legitimate public concern, you most likely cannot be held 
liable for disclosing them.

3. Courts generally view recent events and the private lives of prominent figures such as famous 
actors, professional athletes, and politicians as newsworthy.

4. Passage of time can influence whether a private fact is newsworthy, so make sure you are 
publishing facts that are current and relevant.
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“Public Records” are considered to be all records pertaining to the transaction of public business. They 
include:

All records of funds relating to the use of public units of the state, local governments, and school districts 
are public records and are subject to inspection and copying by the public. Arrest reports and criminal 
histories maintained by the state are also subject to public inspection, as are settlement agreements 
entered into by the public body.

To obtain information from a particular public body, you need to make a request for inspection and 
copies in writing to that public body. It is best to make the request by certified mail, though a public 
body might honor a verbal request. The public body cannot ask you why you are seeking the information 
other than to determine if it is for commercial purposes or not.

Reports

Memoranda Microfilm

CardsBooks

Forms TapesPapers

Writings RecordingsMaps

Letters Electronic data 
records and 

communications

Photographs

1. Records that would interfere with pending or 
contemplated law enforcement proceedings

2. Records that endanger the life or physical safety 
of law enforcement or correctional officers or any 
other person or compromise the security of any 
correctional facility

3. Records that create a substantial likelihood that a 
person will be deprived of the right to a fair trial

4. Records that unavoidably disclose a confidential 
source or confidential information furnished only 
by the confidential source

5. Records that disclose unique or specialized 
investigations other than those generally used

6. Records that disclose the trade secrets of a person 
or business

7. Proposals and bids for any contract, grant, or 
agreement that, if disclosed, would give an unfair 
advantage to enter into a contract or agreement 
with a public body before a final award or 
selection is made

8. Records relating to collective negotiation 
between public bodies and their employees or 
representatives, except that any final contract 
or agreement shall be subject to inspection and 
copying

9. Records that would breach the security or law 
enforcement’s ability to respond to potential 
attacks upon a community’s population or systems 
that present a clear and present case

See FOIA 5ILCS 140 Section 7 for more exemptions

There are some items that can be withheld, they include:
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After receiving the request, the public body has five days to comply with the request but may delay for 
the following reasons:

1. The records are stored in a location other than the public body in charge of those records

2. The records require an extensive search to obtain

3. The records require an examination prior to release in order to protect information that is 
exempt from disclosure

You might agree in writing to extend the time for the compliance period. If the public body needs 
additional time, they must notify the requester in writing within five business days of the receipt of the 
request.

Recurrent requesters are treated differently. If you request records repeatedly from the public body, 
they might notify you within five days that they consider you to be a recurrent requester and treat you 
as such; in this case, they will have 21 days to provide you with the records requested.

A public body may charge a fee to cover necessary costs to provide materials on a disk, diskette, tape, or 
other medium. 

If a court determines that a public body intentionally failed to comply with the FOIA request or otherwise 
acted in bad faith, the minimum penalty is $2500 and can not be more than $5000.

Reporter’s
Privilege

Another good thing to know when dealing with sources of information 
is that no court can compel a person to disclose information obtained 
by a reporter other than in a slander and libel case.

What makes a reporter? In Illinois a reporter is a person who regularly 
engages in collecting, writing, or editing news for publication through 
a news medium on a full-time or part-time basis. A news medium is any 
newspaper or other periodical issued at regular intervals whether in 

print or electronic format. This is important because many of us will 
most likely rely on an electronic format to spread our news.

It is important to remember that if any person is denied access to inspect or copy any public record 
by a public body, they may file suit for injunctive or declaratory relief. Suits may be filed in the circuit 
court for the county where the public body has its principal office.

As a reminder, this section was an example of the legal requirements within the state of 
Illinois. Don’t forget to educate yourself on the specific laws in your state!
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Now that you are familiar with the things you need to know to become 
a confident and productive citizen journalist who can change your local 
community, it is time to set some goals.

Everyone’s goals will be different. You might want to start out by choosing 
a few local elected officials or public bodies to 
focus on. Find out when they are having events 
that are open to the public and put them on your 
calendar. That way you will always be reminded 
about an event if it slips your mind. It will also 
put you in the mindset that covering these 
events is important and should be a priority for 
you.

You might want to find five local organizations 
or candidates and sign up for their email alerts. 
This way you will keep up to speed on activities 
and events.

Get a Twitter account if you don’t already have 
one and start following local elected officials and 
activists on the Left. This can keep you informed 
on what they are up to and provide you some 
valuable information. Often your opposition will 
publish information that can make for a valuable 
news story.

Sign up for five Google alerts relating to the subjects, people, 
and entities that you want to cover. This will keep you informed 
about them and provide useful information for stories you want 
to dig into.

Set up a Google Analytics account to monitor the visits and page views of your 
blog. Go to www.google.com/analytics and click “Create an Account” to set 
up your account.  This will help tell you how many viewers you are reaching; 
which sites are directing traffic; and what type of content is attracting the 
most interest from your audience, other bloggers, and news sites. Most 
importantly, it gives you a measurement tool so you can constantly improve 
your work.

Find a partner, friend, or family member who will proofread your posts 
prior to publication. This will help you appear more credible and save you 
some embarrassment if you are hammering a politician or public body for 
being stupid. You certainly don’t want to give opponents fuel to ridicule and 
discredit you, especially for incorrect spelling and grammar.

Contact some other citizen journalists you know and ask them if you can 
publish articles on their sites. You might be able to become a regular 
contributor at a site that already has traffic and readers. This will help you 
gain traction and earn you higher comment activity than you would on a 
brand new blog. Interacting with others and seeing what they think about 
your content can really help you stay energized and motivated to keep 
producing great stories.

Chapter 6:
Goals

Connecting with American Majority

Check out American Major-
ity’s Twittivism guide at 
www.AmericanMajority.org!
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Most importantly, set out to have fun and enjoy yourself. Citizen journalism is not 
for every activist. Some activists are better at knocking on doors or driving voters 
to the polls. These things are equally important, but there can be great satisfaction 
in knowing that you went out on your own, found valuable information no one 
else knew, and published it in the public arena as news. This can lead to future 
opportunities in media, career options, and even fame. But most important, it helps 
you make a difference as an individual in an age where many people feel they are not 
having an impact.

Citizen journalists are rapidly growing in numbers and effectiveness. Their strategies 
and techniques are being perfected. As General Washington’s militia slowly 
improved over time, they eventually defeated the most powerful army in the world. 
The same is happening in the media today. As citizen journalists master the new 
tools of technology, they will force the most powerful media establishment in the 
world to start covering the news accurately or fade away into irrelevance. 

Utilize the American Majority website as a tool for getting started 
and as a resource as your projects develop:

American Majority is the organizing arm of the Right. We are 
helping put in place the nation’s new, conservative grassroots 
political infrastructure. American Majority uses cutting-edge 
training and technology to empower individuals and groups with 
the most effective tools for promoting liberty through limited 
government.

www.AmericanMajority.org

twitter

Join the conversation and follow us on 
Facebook, Twitter, and YouTube:

Connecting with American Majority

facebook.com/AmericanMajority

twitter.com/AM_National

youtube.com/AmericanMajority
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